





INTRODUCTION

ANNUAL REPORT 2010:

WHAT KIND
OF A LEGACY
CAN BE
BUILT IN
TEN YEARS?

ecccee

The Master Settlement Agreement (MSA) is negotiated between the tobacco industry and 46
states, the District of Columbia and five U.S. territories. To compensate the states for the health
care costs associated with treating Americans with tobacco-related diseases, the MSA requires the
participating tobacco manufacturers to pay $206 billion over 25 years. The MSA also calls for the
creation of a nonprofit organization funded by the settling states.
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A b0|d’ envelope-pushing, 2000—2010 has been a remarkable decade for Legacy®, the national public

evidence-based Iegacy. health foundat'lon (?Ievoted to kee?mg. young people from .smoklng and helping

Al that i t all smokers quit. Since our founding in 1999, we have built and launched one
€gacy that continues to of the most premier health education campaigns in U.S. history, telling the

shift social norms, foster truth® to youth about tobacco and how it is marketed to them.
positive behavior change
and bhest of a"’ save lives. We celebrated the ten-year anniversary of the truth campaign in 2010.

Research found this highly effective public health intervention prevented
450,000 teens from smoking in its first four years alone and was responsible
for 22 percent of the overall decline in youth smoking between 2000 and 2002.
We credit truth for raising our national profile and enabling nearly all social
marketing or health communications textbooks read by students today to
single out truth as a model program.

And while Legacy may be best known for truth, our first decade was just the
beginning for the wide-ranging public health, policy and education efforts that
have made important contributions to the field of tobacco control. Together,

our research, program development, youth activism, communications, and mass
media efforts have made smarter consumers of Americans who may be weighing
the life-changing decision of whether or not to smoke.

Those who want to quit smoking have been armed with every tool to help quit—
personalized quit plans along with comprehensive information, social support,
counseling resources, and a home base where they can regroup if they relapse.
EX® has made ex-smokers of people from around the country—a cause for
celebration for Legacy and all our national and state public health partners
who joined us in its launch.

Join me in tracking our remarkable progress over the past
decade in building a world where young people reject tobacco
and anyone can quit. We couldn’t have done it without you!

(A b

Cheryl G. Healton, DrPH
President and CEO
Legacy

Legacy opens its doors with a mission
to build a world where young people
reject tobacco and anyone can quit.

1999



02 | TRUTH

“THE TRUTH IS INCONTROVERTIBLE,
MALICE MAY ATTACK IT, IGNORANCE
MAY DERIDE IT, BUT IN THE END;
THERE IT IS.”

—Winston Churchill

truth

A DECADE

OF REVEALING
THE truth
ABOUT
TOBACCO

A bright, orange truck traveling
the country. 1,200 bodies
falling to the ground. A ‘“singing
cowhoy” with a tracheotomy.
An online game called “Addictor
Click.” Funky T-shirts with
educational facts.

These are just some of the images associated with the nation’s largest
youth smoking prevention campaign—truth. In 2010, the campaign
celebrated its tenth anniversary of educating America’s teens about

the marketing practices of the tobacco industry, the addictiveness

of tobacco, and the health and social consequences of tobacco use.
Along the way, the campaign has rung up accolades from the public
health and creative communities. But, most importantly, research has
proven—without a doubt—the campaign’s success in saving the lives
of hundreds of thousand of teenagers.

Over the course of the last decade, we’ve created hundreds of truth
ads, brought campaign PSAs to cinema screens nationwide, met
millions of teens through a series of summer and fall tours, and issued
grants to community-based groups across the country to grow their own
youth prevention initiatives. And we’ve persevered in the court of law—
prevailing in a nearly five-year lawsuit with a tobacco company over the
content of our truth ads. Looking to the future, truth will continue to
evolve to meet the needs of the teen audience, as the patterns of how
they receive and process information continue to change.

truth launches at a youth summit attended by 1,000 teens from
across the country. Bold and edgy, many of the campaign’s iconic
ads are based on actual tobacco industry documents and educate
teens about the way tobacco companies market and promote
their deadly products.

Legacy’s Youth Empowerment
Grants are launched in 19 states.

Legacy’s grant-making

program begins, providing
the front lines with needed
dollars to foster innovative
tobacco control programs.
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The truth tour spent its 11th
summer in the field, traveling
from June through October and
visiting more than 30 states.
truth crew members—young
people in their 20s—educated
hundreds of thousands of teens
about tobacco use in the highly
interactive truth zone, with
DJs scratching, people dancing,
games, contests and giveaways

“T first heard about
what truly got me interested in

I would really like to help spread the

—17-year-old Tyler Powell saw the

that I’ve missed it, but is there anything I can do to help

TRUTH | 03

Letting The truth Be Heard

ONTOUR

of popular truth “gear’”—cool,
fashion-forward clothing and
other items with educational
facts about tobacco. The tours
were enhanced online, where
fans of truth could follow the
tour route, see tweets and
videos from crew members

on the road, and win free
tickets through a promotion
with Ticketmaster.

through the TV commercials about glass pops. However,
was when I was at a concert and was
there. I played a few games and won a bracelet that I wear every day. So the next
day, I decided to check out the Web site to see what
heen visiting this Web site every day since, learning a new killer fact about tobacco
use in the process. I never, ever, ever, ever planned on smoking, and thanks to
I’ve added about ten more ‘never evers’ and I want other people to realize
the ahout smoking as well. My uncle, aunt, and hest friends’ parents all are

really was ahout. I’ve

heavy smokers. My great aunt and uncles died because of constant smoking. My
grandpa almost had a heart attack because of smoking. People who are so close
to me have heen hurt by cigarettes. I've searched your site, and it’s a possibility

like volunteering?
about smoking.”

truck in action
on the Honda Civic Tour in Cleveland in August 2010.

The Lorillard Tobacco
Company begins to question
truth campaign advertising.

Legacy’s Youth Advisory Panel,
Speakers’ Bureau and Project
2030 begin the Foundation’s
work in youth activism.

Legacy launches the Priority Populations Initiative, awarding grants
to address the toll of tobacco in underserved populations. LERN—
the Legacy Evaluation Research Network—starts issuing grants

for tobacco research and publication.
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truth has offered video games on its website, thetruth.com,
since 2006. In 2010, we launched a truth “arcade” at the site,
featuring 13 of our most popular truth games—all designed

to provide facts about tobacco and the tobacco industry, while
keeping teens engaged and entertained with the truth brand.

In October, truth continued its longtime partnership with MTV
by teaming up with MTV Games for an online dance contest,
grassroots tour stops, and online outreach—all built around the
immersive dance video game, Dance Central. At the website,
www.dancecentral.com/Kkiller, teens could upload videos of
themselves dancing and win Dance Central and truth-related
prize packages. Two of the back-up dancing avatars in the
Dance Central game were featured wearing truth “gear”
T-shirts, and at a series of six tour stops in October, teens
could get a sneak preview of the Dance Central game, before
the game hit store shelves.

Chemical Warfare
Charging that many of truth’s ads violate the MSA’s restrictions on The Circle of Friends program launches, addressing
vilification and personal attack, Lorillard threatens Legacy with litigation. the issue of women struggling to quit smoking.

Legacy preemptively files a countersuit in the state of Delaware, where
both Legacy and Lorillard are incorporated.
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Youth-centric programming featuring the truth
campaign played on a variety of cable channels

truthon the

small screen

“Zombhies” helped invade reality
LAAYH teamed up with MTV
Networks. The Real World: Zombieville
was a parody that ran alongside MTV'’s
popular and long-running program
The Real World, which was set in
New Orleans for the 2010 edition.
Zombieville mirrored The Real World
program in tone and style, with
hand-held cameras intercutting with
“confessional’” testimonials from
the cast. Zombieville featured hungry

popular with teens.

%
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INSPIRED BYBIG TOBRACLC
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zombies stalking the streets, trying to
lure the cast out of their comfy house.
Each of the six episodes highlighted

a different aspect of tobacco, including
information about warning labels, the
dangers of secondhand smoke, and
how Big Tobacco aggressively targets
different groups of consumers. A
section of the MTV website featured
the Zombhieville spots, background
information on the Zombieville cast,
and behind-the-scenes footage.

Programming specific

to the fall and summer
truth tours ran on FUEL
TV, the cable network
devoted to action sports.
Segments featuring
interviews with crew
members and video from
the truth tour ran during
FUEL's news program,
The Daily Habit.

Legacy grants support the Quitline Initiative
to support state and territorial quitlines.

Legacy and the University of California, San Francisco (UCSF), together, unveil

a permanent exhibit wall called “The Cigarette Papers” in the Kalmanovitz Library
on the UCSF campus. “The Cigarette Papers” is a monument to the tobacco control
movement in the United States, detailing a timeline of historically significant events
and spotlighting important tobacco industry documents.




EX: Empowering
Smokers to Quit

The decline in U.S. adult smoking rates has stalled in recent
years and states are increasingly challenged in being able to

EX financially support tobacco control programs. Legacy works
F R E S H with its partners in public health and beyond to reach the 46
million smokers across America who are struggling with this
addiction. In 2010, through partnerships and out-of-the-box
S TA RT S initiatives, EX continued to expand its reach through diverse
channels with the message: re-learn life without cigarettes.
Tobacco remains the leading The CBS daytime show, The Doctors, teamed up with Legacy
cause of preventable death to challenge Americans to Become an EX for 2010. In two

television segments, The Doctors cast discussed the life-
threatening consequences of tobacco use and charged viewers

in the United States, and,

worldwide, a staggering six with tackling addiction head-on. The in-studio audience was
million people will lose their also provided with tips and information on how to plan a
lives to tobacco-related successful quit attempt.

diseases in 2011.

T g ‘np ml‘lf .
sGurg

B
Each of the 60 studio audience members looking to quit—shown wearing yellow—received
a“quit kit” of EX materials to help them on their journeys.

oooooooooooo

Legacy launches Bob Quits and Mary Quits. Inspired Legacy’s Circle of Friends initiative sponsors the New York Mini 10k

by reality television, the two innovative campaigns use road race in Central Park to increase awareness of the mounting toll that
video and Web techniques to show the stories of two tobacco-related disease has on women in the United States, and to raise
real life smokers struggling to quit. funds to support the Circle of Friends program.

2004



Pulling the Trigger

oh Smoking

Legacy and the Advertising Council
partnered to launch an EX public

service campaign on TV, radio, the
Web, and at the grassroots level. The
PSAs encouraged smokers to think
about the triggers that make them
want to smoke, teaching them that
it is possible to re-learn life without
cigarettes. On Facebook, smokers
could connect with others who share
similar smoking triggers and be
driven to BecomeAnEX.org for free
quit plans and additional support.

Quitting “on the go” got easier for smokers in 2010 with a new EX iPhone
app that puts the EX three-step quit plan at their fingertips. Users can
play games or watch videos, helping them overcome the urge to smoke by
re-focusing their minds on something other than cigarettes. Smokers can
also access a cigarette tracker to help monitor smoking behavior throughout
the day. The app connects users to BecomeAnEX.org, where smokers
can provide and receive support from the EX community.

THE BECOME AN EX APP IS AVAILABLE FROM THE APP STORE ON iPHONE OR AT
http://itunes.apple.com/us/app/the-ex-plan/id369931367?mt=

LUNGS SMOKING SMOKING

During Lung Cancer Awareness Month in November 2010, Premier Exhibitions Inc., organizers

of BODIES...The Exhibition, used EX to empower and encourage smokers throughout the United

States to take the first steps to quit by drawing attention to the effects of smoking on the human body.
Together, the groups showed exhibit visitors the consequences that smoking can have on the body
through actual organ displays, and provided smokers with information on how to plan a successful quit
attempt. A healthy set of lungs featured next to a black lungs ravaged by smoking makes a vivid statement.

ececee

ececee

Research published in the American Journal of Public Health The Chancery Court of Delaware rules in favor
credits truth with 22 percent of the overall decline in youth of Legacy in its litigation with Lorillard, holding
smoking rates between the years 2000 and 2002, which that Legacy’s truth campaign did not violate the

translates to 300,000 fewer smokers in 2002.

MSA. Lorillard Tobacco Company appeals to the

Delaware Supreme Court.



DRIVEN

TOQUIT

Elite NASCAR driver Carl Edwards encouraged Americans to quit this year
by teaming up with EX. After losing NASCAR giants like Roger Parkinson
to smoking, Edwards commented that he was

“committed to performance that is intrinsically tied to a healthy
lifestyle. Preparation and support from family and friends are
key to heing a NASCAR champion and also essential to winning
the fight against smoking.”

NASCAR fans can drive friends to quit by sending EX-branded e-cards,
sharing Carl Edwards videos, or by joining the NASCAR quit group on
BecomeAnEX.org.

As part of the PSA campaign, EX-branded car air fresheners were
distributed in cities across the country to help give smokers looking
to quit a fresh start when they re-learned driving without cigarettes.

In partnership with the Ad Council,
Legacy sponsors a new public health
campaign to educate Americans,
especially parents, about the dangers
of secondhand smoke.
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EX 109

UITTING

CATCHING ON

Two Bassmaster Elite Series anglers
and long-time smokers, Zell Rowland
and Kevin Wirth, made a friendly
wager to see who could finally quit
for good. Over the course of 12
episodes that aired on ESPN2, the
two raised awareness about quitting
smoking while re-learning bass
fishing without cigarettes. Rowland
and Wirth left nothing to chance,
with both quitting smoking and
becoming a resource for their fans.

'BASSMASTER

CLASSIC

ecccoe

Good Morning America (GMA) and ABC affiliates in Houston, Miami, New York
City, Pittsburgh and Washington, D.C. team up with Legacy to help smokers who
want to quit. The GMA Stop Smoking Challenge distributes backpacks filled
with useful tips and tools to help smokers be successful in their quit attempts

in exchange for throwing away their cigarettes.
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“THE BEST WAY TO PREDICT
THE FUTURE IS TO INVENT IT.”

—Alan Kay,
Pioneering American Computer Scientist

WARNER SERIES

VOICES
OF CHANGE

At Legacy’s core is innovation.
The Kenneth E. Warner Lecture
Series at Legacy gives the
foundation an opportunity to
encourage a dynamic and timely
dialogue among public health
leaders, laying the seeds for a
comprehensive, collaborative
plan for the next generation

of tobacco control policy. In
2010, the Warner Series was
broadcast online to hundreds
of stakeholders nationwide.

10 | WARNER SERIES

Back to the Future:
Envisioning the

FDA's Impact

on U.S. Tobacco
Consumption by 2015

The nation saw the implementation of the Family and Smoking
Prevention and Tobacco Control Act, a landmark move that gives
the U.S. Food and Drug Administration (FDA) regulatory authority
over tobacco. Former FDA Commissioner David Kessler called on
the FDA to mandate a reduction in the nicotine levels in cigarettes in
order to reduce the craving of hundreds of thousands of adults who
are addicted. He was joined by John Payton, president of the NAACP
Legal Defense and Educational Fund, who urged policy leaders

to address products—Ilike menthol cigarettes—that are marketed
disproportionately to African-Americans and youth.

Legacy launches EX, an innovative
smoking cessation campaign for
adult smokers who are ready to
quit, in four pilot cities.

The Centers for Disease
Control and Prevention (CDC)
report a stall in the eight-year
decline in smoking prevalence
among U.S. adults.

2006



Teens continue to be major multi-
taskers, get most of their news online
and affiliate themselves with like-minded
causes through Facebook and other
social networks. Those were just some
of the findings about teenagers that
were shared at The truth about Teens:
Youth Marketing in a Web 2.0 World.
MTV’s Nick Shore and Washington
Post staff writer Paul Farhi were two of
the keynote speakers.

Mind the Gap: What the U.S. Can
Learn from the U.K.’s National
Tobacco Control Strategy—Leading
British public health officials presented
a case study of how tobacco control
implementation in Britain may address
some U.S. challenges.

goals

Dy H
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Ohio smokers lose

big as Legacy’s two-
year legal battle on
their behalf comes

to a disappointing end

On December 22, 2010, the Ohio Supreme Court ruled that
the state had the authority to shut down the Ohio Tobacco
Prevention Foundation (OTPF) in 2008 and divert Ohio’s
share of tobacco settlement funds to other budget items.
For the state that ranks dead last in the amount of money

it devotes to tackling smoking, those who need help quitting
now have fewer places to turn. Legacy stepped forward in
April 2008 after being asked by the OTPF to help safeguard
the tobacco settlement dollars Ohio had set aside for
tobacco control. After the OTPF signed a contract with

Legacy to preserve tobacco prevention and cessation efforts
in the state, the legislature voted to abolish both OTPF
and its endowment.

“IT IS HARD TO FAIL, BUTIT IS
WORSE NEVER TO HAVE TRIED
TO SUCCEED.”

—Theodore Roosevelt

Cigarette sales in the United States
reach a historic 55-year low.

Legacy and the National Association of Broadcasters
launch a national public service campaign, Code Blue for
Lung Cancer, to call attention to lung cancer—the nation’s
number-one cancer killer.
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GOVERNMENT AFFAIRS

HISTORIC
STRIDES

IN TOBACCO

CONTROL

The year 2010 was an
extraordinary one for
tobacco control at

the federal level. Both
Congress and several
federal agencies made
important steps toward
reducing the devastating
impact tobacco has

on our nation.

12 | GOVERNMENT AFFAIRS
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Congress passed, and the President enacted into law,
health care reform. The law contains important smoking
cessation benefits to be included in both public and
private insurance plans, as well as critical funding for
disease prevention, including tobacco prevention. In
addition, the Department of Health and Human Services
(HHS) established a plan to reduce the smoking rate to
12 percent by 2020; issued a Surgeon General’s Report,
How Tobacco Smoke Causes Disease; and, under the
auspices of the Food and Drug Administration (FDA),
began in earnest, the implementation of the Family
Smoking Prevention and Tobacco Control Act (Tobacco
Control Act) that for the first time gives the federal

government authority to regulate tobacco.

The Delaware Supreme Court unanimously rules in favor of Legacy
in its long-running lawsuit with the Lorillard Tobacco Company. The
ruling vindicates the bold approach of the truth campaign, allowing the

foundation to continue the life-saving program.

2006
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Legacy served as a valuahle resource to the appropriate federal agencies on
these important activities, offering expertise, testifying at hearings, and meeting
with key Administration officials. We continued our work in educating the FDA,
the CDC and other federal policy makers about the health risks associated with
all types of tobacco products. Given the increase in usage of cigar products, we
continue to highlight the fact that many restrictions placed on cigarettes do not
apply to cigars. Legacy also educated Congress and the Administration about
emerging products such as so-called “electronic cigarettes.”

Legacy played a vocal role in the implementation of the Tobacco Control Act,
leading the call for a ban on menthol cigarettes. Legacy provided comments and
data to the FDA, supporting a ban on menthol cigarettes and commenting on
issues including graphic warning labels on cigarette packaging, the marketing of
cigarettes to youth and minorities, and dissolvable tobacco products.

= This summer, the truth crew mingled

with congressional leaders to celebrate truth’s
ten year anniversary. A festive celebration on the
Hill highlighted truth’s accomplishments, while
educating Members of Congress and Hill staffers
about the campaign’s current activities.

For years, Legacy has heen a leading organization in working to remove
smoking images from youth-rated movies, which have been proven to influence
youth to try smoking. This year, Legacy expanded that focus to the small screen
and joined several groups in asking the Federal Communications Commission
(FCC) to update its TV ratings system so that viewers can be warned about
depictions of tobacco use. Television ratings descriptors for smoking can be

a helpful tool for parents as they make decisions about the media their children
see. In fact, one study showed that parents are just as concerned about
smoking content in media as they are with alcohol use, profanity or sexual
content. Legacy will continue to fight to keep tobacco products out of movies
and television and work to ensure parents have what they need to protect

their children from these harmful images.

The Institute of Medicine produces a landmark report detailing strategies to fight the
nation’s number-one cause of preventable death: tobacco-related disease. The report,
Ending the Tobacco Problem: A Blueprint for the Nation, acknowledges the contribution
of truth and “concludes that a national youth-oriented media campaign should be

a permanent component of the nation’s strategy to reduce tobacco.”




RESEARCH AND EVALUATION

VIOVING
THE NEEDLE
THROUGH

RESEARCH

Legacy’s Research and
Evaluation Department is
committed to conducting and
disseminating research on
tobacco’s impact. Our original
research findings in peer-
reviewed scientific journals
contribute substantively

to the scientific, health and
policy fields of tobacco
control and public health.

CUTTING-EDGE

14 | RESEARCH AND EVALUATION

In 2010, Legacy’s Research and Evaluation team published two key
studies in the American Journal of Preventive Medicine, presenting
exciting news in terms of Legacy’s ability to reduce the burden of

tobacco-related disease and death by increasing smoking cessation.

the EX
campaign

The first study, published in the March 2010 issue of the journal,
presented results from the EX Pilot Campaign. This study was the
first to show that exposure to the EX campaign was associated with
outcomes related to quitting. It also suggested that a longer, national
campaign may result in population-level changes in smoking cessation.
These promising results led to the expansion of the EX campaign to
the national level, and, since March 2008, more than 2 million people
have visited BecomeAnEX.org and more than 350,000 users have
registered to form 350 support groups. A subsequent study published
in the American Journal of Public Health demonstrated that smokers
aware of the EX campaign showed a 24 percent greater chance of making
a quit attempt. These results suggest that a well-funded mass media
campaign focused on cessation could have a major impact on quit rates.

ecccee

ecccoe

Ten years after the state attorneys general negotiated the groundbreaking
1998 Master Settlement Agreement with tobacco companies, cigarette

consumption decreases by an estimated 28 percent, or 135 billion cigarettes.

Through a grant with the CDC, Legacy launches
the truth or Consequences Youth Tobacco
Prevention Grants Program to reach youth in
rural and smaller communities who may have
less access to the national campaign.

2008
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truth reaches young adults

While many studies have documented the effect of truth on smoking prevention, our Vallone DM, Duke JC, Mowery PD,
McCausland KL, Xiao H, Costantino JC,

Asche ET, Cullen J, Allen JA. The impact of
Medlicine suggests that the award-winning campaign may also have an impact on cessation. EX: Results from a pilot smoking-cessation
media campaign. Am J Prev Med. 2010
Mar; 38 (3 Suppl): S312-8.

second study, published in the December 2010 issue of the American Journal of Preventive

The study found that truth’s reach extends beyond its primary audience of youth ages
12-17. It examined the impact of the truth campaign among young adults, ages 18—24,
and found that exposure to truth among young adults may result in high levels of campaign Richardson AK, Green M, Xiao H, Sokol N,

awareness and may help promote shifts in some smoking-related attitudes and beliefs. Vallone D. Evidence for truth: the young adult
response to a youth-focused anti-smoking

media campaign. Am J Prev Med. 2010 Dec;
a way as to potentially increase quit attempts among young adult smokers. 39 (6): 500-6.

Furthermore, these results suggest that the truth campaign may be modified in such

PREVIEW OF PROGRAM DEVELOPM ENT’ As a gay man living in Las Vegas, Andrew Iha went out to the clubs at night to connect

Page 18 with his community, and before he knew it, he went from social smoker to a pack-a-day
“*habit.” Then he found CRUSH, an innovative project of the Southern Nevada Health

P R O |V| O | I N G District (SNHD). CRUSH offers an immersive lifestyle brand aimed at lowering the high

smoking rates of gays and lesbians in Las Vegas.

A S IVl O |< E_ F R E E Through funding from Legacy, CRUSH uses a grassroots approach to dismantle the
norms that promote tobacco use in the Leshian, Gay, Bisexual and Transgender (LGBT)

L I F E S T Y I_ E community, starting in a key location of community interaction: the nightclub. “*We
didn’t really know that we were taking a lifestyle strategy with the youth and young adult

I N I_ A S V E G A S campaigns,” said Maria Azzarelli, Tobacco Control Coordinator, in the tobacco control

division of SNHD. “But as it evolved, we realized that’s really what it’s all about—a

- A Y v lifestyle and identifying yourself with this particular brand and how you choose to dress,
\ \ live and socialize.” CRUSH creates a club experience complete with a “*message-soaked,”
\ > smoke-free marketing environment. Every bouncer, bartender, and server is decked out

\ in signature CRUSH gear. A specialty cocktail is created for the night and accompanied
by a stir stick with a smoke-free message. Messaging starts weeks before the event

\ \ \ through tailored text messaging to CRUSH’s 1,700-plus subscribers, encouraging them to
‘ \ ’ think about quitting, or keep strong if they’ve already quit. Fliers for CRUSH events are

circulated throughout the community.

\ Azzarelli also reached out directly to nightclub owners and managers, the local Pride
Council and the LGBT student groups at the local universities. They developed a
\ relationship with @ Vegas, the largest LGBT magazine in Las Vegas. The magazine has
l since dropped all tobacco promotions in solidarity with the project.
! i
Legacy and the National Alliance for Tobacco At the request of the Ohio Tobacco Prevention and
Cessation join together for the national launch of EX. Control Foundation, Legacy joins litigation to protect

the State Foundation from Ohio’s effort to divert its
funds to other purposes.

2008
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SCHROEDER INSTITUTE

IDENTIFYING
EXTRAORDINARY
STRATEGIC RESEARCH .
OPPORTUNITIES L o

With a clear mission to translate
science into action, the two-
year-old Steven A. Schroeder
Institute for Tobacco Research
and Policy Studies (SI) is playing *
a unique leadership role, working
with public health partners to
strengthen the national agenda
for research to inform tobacco
control policy and practice.

The image represents a 60-day slice in time from the QuitNet social network, an online
community of current and ex-smokers engaged in the process of cessation. Red dots
represent individuals presumed to be smoking, blue abstinent. The size of the circle is
proportional to time since joining the network. Blue lines connect known friendships,
and yellow lines represent communications such as forum messages or internal email.

oooooooooooo

The Today show and Legacy team EX pitches to sports fans
up to help smokers call it quits with ads during the first
with a special series devoted to the game of the Major League
issue of smoking. Baseball American League

Championship Series.

2009
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Culminating in a special supplement to the American Journal of Preventive Medicine,

ST led an initiative to increase consumer demand for smoking cessation services with
the view that doing so would cause many more people to quit. HHS Secretary Kathleen
Sebelius’ report, Ending the Tobacco Epidemic: A Tobacco Control Strategic Action
Plan (November 10, 2010) cited one of the papers by SI researchers in this supplement
as “...the most current and authoritative model of the effect of comprehensive tobacco
control measures ...”

With the enactment of the 2009 Family Smoking Prevention and Tobacco Control
Act, SI spearheaded efforts to ensure that rigorous research informs the work of the
newly created FDA Center for Tobacco Products (CTP). SI worked with the scientific,
academic and public health communities to convene, coordinate, and communicate a
broad range of stakeholder efforts to assist CTP in carrying out its mandate to regulate
the tobacco industry and protect public health.

Many industries and groups are harnessing the power of online tools like Facebook
and its 500 million users to reach their stakeholders, share information, and change
behavior. ST hosted a two-day conference focusing on the powerful potential of both
offline and online social network technology for smoking cessation behavior change.
Experts in behavioral and social science, tobacco cessation and social network science
sought to define the current state of the science, identify gaps in research, and discuss
potential opportunities and funding priorities. Recommendations from the conference
executive committee will be widely disseminated to key stakeholders.

Training and Education

SI’s researchers and scholars educate the next
generation of tobacco control scientists by providing
hands-on training opportunities for pre- and post-
doctoral research fellows. SI researchers also conduct
teaching at Johns Hopkins University, Georgetown
University, and other institutions.

Extramural Research

SI research activities continued ongoing
projects from prior years for 14 grants
and subcontracts. In 2010, the SI

team led seven (7) new proposals to
the National Institutes of Health and
collaborated on eight (8) additional
submissions. A funded proposal and

two recently reviewed proposals that
scored in the top 1st and 2nd percentile,
respectively, are described below:

Dr. Thomas Kirchner was recently
funded by the DC Department of Health
to examine point-of-sale tobacco
marketing practices at all licensed
tobacco retailers in DC. The DC POST
(Point-of-Sale Tobacco) Project is
designed to comprehensively document
both regqulatory compliance and
compensatory POST marketing tactics
that remain unregulated. This project
will provide a powerful new community-
based surveillance tool to understand
and thereby combat point-of-sale
tobacco marketing tactics.

Led by Dr. Nathan Cobb, Online Social
Networks for Dissemination of Smoking
Cessation Interventions is a project to
evaluate the potential of disseminating
evidence-based cessation treatment
through an existing online social network
like Facebook.

Led by Dr. Amanda Graham, Improving
Adherence to Web-Based Cessation
Programs: A Social Network Approach
is a project to improve adherence

to behavioral, pharmacologic, and
social support components of Web-
based cessation treatment using the
BecomeAnEX.org system.

Research conducted by Legacy

and released in Social Marketing
Quarterly demonstrates how the EX
campaign resonates with smokers.

2009



PROGRAM DEVELOPMENT

INVESTING

IN THE FUTURE

OF TOBACCO
CONTROL

Legacy is committed to

prepare young people for the
future fight against tobacco

and to help enable community-
based organizations, public
health departments, shareholders
and underserved communities
live longer, healthier lives

free of tobacco.
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Awarding Ambition

Each year, Legacy awards two scholarships in the
amount of $5,000 each to aspiring students who display
a commitment to tobacco control and prevention,
community service, and an interest in the arts.

San Diego State University senior Joana Guzman
earned the award through her commitment to teaching
kids about the negative outcomes of drugs, alcohol and
tobacco use within underserved areas of her hometown
of Imperial Valley, California.

The second recipient, Erika Wigren is a freshman

at Highline Community College in Washington state.
Early on, she established herself as a helpful voice in
her community of Federal Way by bringing to light the
disadvantages that underserved populations face when
being marketed to by tobacco companies.

Legacy created the scholarship in honor of Dr. Alma

S. Adams, a professor of art at Bennett College for
Women in Greensboro, North Carolina, and a member
of the North Carolina House of Representatives since
1994. Throughout her legislative career, Adams
spearheaded efforts to support families, particularly
children’s programs. She served as a founding member
of Legacy’s Board of Directors.

The Kenneth E. Warner Lecture
Series at Legacy is broadcast online
for the first time to more than

200 stakeholders.

2009
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youth activism
fellowship

|

The Legacy Youth Activism Fellowship Program
(YAF) is an 18-month program that trains young adult
tobacco control advocates and builds their leadership
skills. Throughout the term, the fellows engage in both
individual and group advocacy projects to promote
tobacco control and prevention at the local, regional,
state and national levels.

The 2010 Fellows engaged in a national project with
the National African American Tobacco Prevention
Network (NAATPN), scanning churches and
historically black colleges and universities to determine
the status and need for tobacco prevention and
cessation education resources. With this information,
the NAATPN will be able to better serve these
communities, which in some cases have less access

to resources, and develop interventions to engage
them in tobacco control initiatives.

FOR MORE INFORMATION ON LEGACY’S 2010
YOUTH ACTIVISM FELLOWS, VISIT US ONLINE AT

www.legacyforhealth.org

Creating a Tobacco-Free World,
One Community at a Time

With one of the highest smoking rates in the country,
West Virginia residents suffer from the deadly social
and economic costs of tobacco use. The need for
leadership in tobacco control is crucial in many West
Virginia communities—communities that may be
underserved because of lack of resources and income.

Through the extraordinary commitment of one
advocate, local residents are gaining access to the
resources to help them quit smoking or never start.
In 2010, Legacy presented Donald Reed Jr., of Welch,
West Virginia, with the 2010 Community Activist
Award for his extraordinary commitment to creating
a tobacco-free world in his community.

Working with businesses, local and faith-based
organizations, Reed has conducted his grassroots
smoking cessation work by educating and encouraging
local residents to quit. Since 2003, Reed has raised
more than $1 million in tobacco prevention funding
for local and regional activities. In addition, he is
committed to advocating for Clean Indoor Air (CIA)
initiatives and the passage of several CIA regulations.
Serving as the Regional Tobacco Prevention
Coordinator for the Southern Coalfields Tobacco
Prevention Coalition, Reed established one of the most
powerful tobacco control coalitions in West Virginia,
and his work has left a lasting community legacy.

Since 2000, Legacy has awarded more
than 500 grants to state agencies,
community-based organizations, research
institutions and other nonprofits.

2010
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DISSEMINATION

S m O I(e -fr e e Through Legacy’s dissemination initiative,

the foundation features detailed case
S h OWC a S e studies, results, and lessons learned from
its grantee projects, showcasing promising
practices, methods and strategies. By
promoting these innovative grantees,
community practitioners and other groups
are encouraged to use this information

to build replicable, sustainable tobacco

control projects in their communities.

2009 2010 2010

Tobacco Control Small Innovative Tobacco Control in Low

in Rural America Grants: Exploring SES Populations
Promising Programming

in Tobacco Control

Head Start Tobacco Cessation Initiative: Heading towards a tobacco-free future

In 2003, 5.6 million children lived in a household with at least one parent In 2004, pilot interventions took place in four states. Six years later,
who smoked, and the home continues to be the place where children are the initiative has expanded to 11 states and two territories—Guam and
most exposed to secondhand smoke. In an effort to create a safer, smoke-  the Commonwealth of the Northern Mariana Islands—and continues
free environment for youth and to improve the quality of life for families, to grow. Through staff training, systems change, and partnership
Legacy and the Columbia University Mailman School of Public Health development, Head Start staff can identify tobacco users in the home
engaged one of the nation’s most well-known and successful federal early and refer them to state and local cessation services, including quitlines.
childhood education programs—Head Start. Founded in 1964, the federal =~ Together, Head Start, Early Head Start, and public health practitioners
program “‘provides comprehensive education, health, nutrition and parent  have the opportunity to dramatically improve the health of the families

involvement services to low-income children and their families.” Tobacco they serve, from the long-term, harmful effects of secondhand smoke.
use is strongly associated with low socio-economic status, making the Legacy’s partners in this important effort include the Louisiana State
opportunity for outreach that much more fitting. University School of Public Health and state steering teams.
!
Legacy joins the NAACP Legal Defense and Educational Fund, Inc., Legacy works with the CDC and University of
the National African American Tobacco Prevention Network (NAATPN), California, San Francisco Center for Tobacco Research
and the African American Tobacco Control Leadership Council (AATCLC) and Education to announce the first Morbidity and
in a collective call to ban menthol as an additive in all tobacco products. Mortality Report urging that an R rating could work

to reduce the impact of smoking in movies.

2010
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BUILDING A LEGACY OF A PROMISE
LONGER, HEALTHIER LIVES o~ SISTER

Kim Reynolds was diagnosed with
. . lung cancer at age 48 after a lifetime
In one decade, Legacy has been proud to touch many lives through its award- of smoking. As her younger sister
winning campaigns and programs. Today, we are touched by the hands of Kara stayed at her side through nine
months of cancer treatment, she

groups and individuals who want to take a stand against the number-one cause SiEes [ e e e o wen

of preventable death and start their own Legacy—one free of smoking— share her story in order to prevent
through their charitable donations to the foundation. others from suffering, and hopefully
save lives.
Teens voted, and truth ranked first Nancy “Bitsey” Folger hosted a meeting Kim started smoking at the young
as the charity of choice in Best Buy’s with Legacy that included health and age of 17, influencing Kara’s decision
@15 challenge,receiving funding for education leaders at her home in Washington, to support Legacy and its mission to
campaign-related initiatives from the DC to support truth and discuss how this prevent young people from smoking.
Best Buy Children’s Foundation. successful effort could be used to help with After Kim’s death in June 2009,
other critical health policy issues, including Kara planned an annual volleyball
truth was listed as a charity on the obesity and teen pregnancy. tournament (Hot Shots Volleyball,
SocialVibe web site during the summer Fairfield, Ohio) two months later in
of 2010 and again in December 2010. Genentech awarded Legacy two her sister’s honor that would raise
Every time a registered user interacts grants, totaling $63,000, to establish money for truth while spreading the
with http://www.socialvibe.com, a two new programs on BecomeAnEX.org: iy elowuth eloziesy 1o i iy
. . . members and young people.
sponsor donates money to the user’s a new cancer survivor online community
charity of choice. and a new online video, “‘Lung Cancer Each year since then, nearly a
Screening—Ask the Expert.” This video thousand volleyball players honor
In 2010, Legacy attracted new will provide smokers and former smokers KKim’s memory and support the cause,
donors through its direct marketing the opportunity to learn about spiral donning T-shirts that have facts about
mail and email campaigns. Computed Tomography (CT) Lung Cancer the deadly consequences of smoking,
screening from physician experts. in hopes that it will encourage
Legacy participated as a charity smokers to decide that today is the
organization in the largest and most Gilbert LLP, a law firm located in day to stop smoking.
successful workplace charity program, the historic old Greyhound building
the Combined Federal Campaign. in Washington, D.C., hosted a fund
raising event to celebrate truth’s
Young professionals gathered in 10th anniversary.

New York to toast 10 years of truth

and raise funds for its life-saving goals.
Another anniversary event in Washington
in March engaged stakeholders and
celebrated a decade of truth.

BOV Genentech A
\ Member of the Roche Group CFc

Children’s Foundation

Legacy produces new The Supreme Court of Ohio rules unanimously that the legislature had the right to
creative on the social and shutter the successful Ohio Tobacco Prevention Foundation and divert every penny of
economic consequences the state’s remaining tobacco settlement funds for other purposes in the economically-
of secondhand smoke for depressed state. This decision brings two years of appeals in pending litigation to a
working-class Americans. disappointing conclusion.

2010



LEGACY GRANTS

FISCAL YEAR ENDED JUNE 30, 2010

LEGACY EVALUATION Institute fc.:)r Social and .Ecom.amic.Research $ 274’059
& RESEARCH NETWORKS and Policy at Columbia University

Michigan Public Health Institute
Roswell Park Alliance Foundation

SMALL INNOVATIVE ﬁflvolca’:\‘e ItI.IinoTis.ll;/IallsHonicItII:/Iedical Center $ 1,576,964
GRANTS aska Native Tribal Hea

American Lung Association of Colorado

Bridgehaven, Inc.

California Rural Indian Health Board

Center for Pan Asian Community Services

Clinical OQutcomes Group

Colorado Foundation for Public Health

Community Connections, Inc.

Drexel University

Emory University

Indiana Tobacco Prevention and Cessation

Institute for Cultural Partnerships

Islamic Medical Association of North America

Johns Hopkins University School of Medicine

JSI Research and Training Institute, Inc.

Kentucky Youth Advocates

Kokua Kalihi Valley Comprehensive Family Services

Lane County Public Health Services

Metro Public Health Department

Viontefiore Medical Center

National Youth Advocacy Coalition

Oregon Health & Science University

Public Health Advocacy Institute

Public Health Foundation Enterprises / CYAN

Research Foundation of SUNY

Rural Alaska Community Action Program Inc.

Seton Health System

Southern Hills Education Consortium

Southside Medical Center—Georgia State University

The Trustees of Columbia University in the
City of New York

Umatilla-Morrow Head Start, Inc.

United General Hospital

University of Maine System

University of Massachusetts Medical School

University of Memphis

Ventura Country Public Health

QUITLINE Guam Department of Public Health $ 25’246

Northern Mariana Island Department of Public
Health—CNMI

OTHER National Dialogue on Cancer $ 560,192

The National Center on Addiction and Substance
Abuse at Columbia University
University of California, San Francisco

CAMPAIGN FOR Campaign for Tobacco-Free Kids $ 126,594
TOBACCO-FREE KIDS
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OTHER STRATEGIC ﬁmerican wedicallAss?cRii_;triﬁn ?lliagci_lnc, $ 2,031,046
ALLIANCES merican Nonsmokers’ Rights Foundation

Campaign for Tobacco-Free Kids

Center for Media and Democracy

Institute of Medicine

Lung Cancer Alliance

National Board of Public Health Examiners
National Center on Addiction and Substance Abuse
National Coalition for Health Care

Partnership for Prevention

Public Health Foundation Enterprises / CYAN

PRIORITY POPULATIONS As(igz:\rLPadciﬁch!;artners for Empowerment $ 307’076
CYCLE THREE e

Black Hills Center for American Indian Health

Campesinos Sin Fronteras

Clinical Qutcomes Group Inc.

FirstHealth of the Carolinas

Humility of Mary Health Partners
Development Foundation

La Crosse County Health Department

National Nursing Centers Consortium

Robert Wood Johnson Medical School

Selby General Hospital

Southern Nevada Health District

CDC MATCH GRANTS Healthy Community Coalition $700,219

Hope Street Youth Development

Idaho State University

Vontana-Wyoming Tribal Leaders Council

Northwest Portland Area Indian Health Board

State of Maine, DHHS, Maine CDC, Partnership
for a Tobacco-Free Maine

Sisters of Color United for Education

Tobacco Free Kansas Coalition, Inc.

The Wellness Coalition

EX GRANT SUPPORT American Academy of Pediatrics $ 120,657

EVALUATION & RESEARCH Dana Farber Cancer Institute $ 505’080

Institute on Medicine as a Profession
Johns Hopkins University
Philander Smith College
The Board of Trustees of the University of Illinois
Trustees of Columbia University in the
City of New York
Trustees of Dartmouth College
University of Illinois at Chicago
University of Kentucky Research Foundation
University of Washington

TECHNICAL ASSISTANCE Emory University $ 359,858

& TRAINING National Association for Community Health Centers
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LEGACY FINANCIALS

A LEGACY IS NOT
JUST SOMETHING

YOU LEAVE BEHIND
WHEN YOU DIE, IT’S
SOMETHING YOU BUILD
EVERY DAY YOU LIVE

Legacy is working hard every

day to huild a strong, sustainable
organization with the best and
most efficient resources and
tools to fight the number-one
cause of preventable death in

the U.S. Legacy strives to use
innovative programming, grants
and campaigns, and works to build
partnerships with corporations,
non-profits and individual donors,
to combat the spending power of
the tobacco industry.




LEGACY FINANCIALS

FISCAL YEARS ENDED JUNE 30, 2010 and JUNE 30, 2009

Consolidated Balance Sheets
Years Ended June 30, 2010 and 2009
(In Thousands)

2010 2009
Assets
Cash and Cash Equivalents $ 122,651 $ 104,391
Investments 797,595 763,293
Accrued Interest Receivable 356 386
Prepaid Expenses 355 932
Grants Receivable 473 ===
Trades to Be Settled - 6,784
Property and Equipment, Net 855 1,362
1724 Mass. Ave. Building, Net 28,000 28,494
2030 M Street Building, Net 25,563 26,265
Bond Issuance Costs, Net 569 604
Other Assets 312 752
$ 976,729 $ 933,263
Liabilities and Net Assets
Liabilities
Grants payable 112 322
Trades to be settled 748 ===
Accrued expenses 7,259 11,358
Loans payable 21,955 23,296
Bonds payable 28,000 28,000
Sublease liability -—- 139
Refundable advances 126 120
Liability on interest rate swap agreements 4,588 2,956
Other liabilities 626 928
63,414 67,119
Net Assets— Unrestricted 913,315 866,144

$ 976,729 $ 933,263




LEGACY FINANCIALS

FISCAL YEARS ENDED JUNE 30, 2010 and JUNE 30, 2009

Consolidated Statements of Activities
Years Ended June 30, 2010 and 2009
(In Thousands)

2010 2009
Revenue and support:
Rental income $ 4,381 $ 4,355
Other income 3,860 6,126
Investment income (loss), net of fees 117,807 (208,230)
Settlement proceeds:
Public education 301 ---
Total revenue and support 126,349 (197,749)
Expenses:
Program expenses:
Counter marketing, communications and government affairs 45,386 51,093
Grants 6,288 12,851
Other programs 9,343 11,007
Schroeder Research Institute 2,297 1,412
63,314 76,363
Supporting services:
Development 1,241 1,166
General and administrative 6,428 6,159
Building expenses 8,195 8,192
Total expenses 79,178 91,880
Change in net assets 47,171 (289,629)
Net assets:
Beginning 866, 144 1,155,773

Ending $ 913,315 $ 866,144
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Consolidated Statements of Cash Flows
Years Ended June 30, 2010 and 2009
(In Thousands)

2010 2009
Cash Flows From Operating Activities
Change in net assets $ 47,171 (289,629)
Adjustments to reconcile change in net assets to net cash used in operating activities:
Realized and unrealized (gain) loss on investments (106,426) 224,814
Other investment gain (2,692) (461)
Depreciation 1,981 2,548
Change in interest rate swap agreements asset/liability 1,632 1,663
Amortization of bond issuance costs 35 119
Changes in assets and liabilities:
(Increase) decrease in:
Accrued interest receivable 30 1,592
Trades to be settled 7,532 (7,223)
Other assets 440 401
Prepaid expenses 577 (297)
Increase (decrease) in:
Accrued expenses (4,099) (14,325)
Grants payable (210) (228)
Sublease liability (139) (187)
Refundable advances 6 120
Other liabilities (302) 129
Net cash used in operating activities (54,464) (80,964)
Cash Flows From Investing Activities
Purchase of property and equipment (281) (538)
Proceeds from sale of investments 4,794,072 4,045,868
Purchases of investments (4,719,726) (4,006,268)
Net cash provided by investing activities 74,065 39,062
Cash Flows From Financing Activities
Principal payments on loan payable (1,341) (1,341)
Net cash used in financing activities (1,341) (1,341)
Net increase (decrease) in cash and cash equivalents 18,260 (43,243)
Cash and cash equivalents
Beginning 104,391 147,634
Ending $ 122,651 104,391
Supplemental Disclosures
of Cash Flow Information
Cash paid for interest $ 1,997 1,621
Cash paid for income taxes $ 186 131
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N
BENJAMIN K. CHU

MD, MPH, MACP,
CHAIR

President, Southern
California Region,
Kaiser Foundation
Health Plan and
Hospitals, Pasadena, CA

-

SUSAN CURRY
PHD, VICE-CHAIR

Dean, College of Public
Health / Distinguished
Professor, Health
Management and
Policy, University of
Iowa, Iowa City, IA

THE HONORABLE
LAWRENCE G.
WASDEN

TREASURER

Idaho State Attorney
General, Boise, ID

DONALD K. BOSWELL

President and CEO,
Western New York
Public Broadcasting
Association, Buffalo, NY
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THE HONORABLE
CHARLES K. SCOTT

Wyoming State
Senator, Casper, WY

THE HONORABLE
LETICIA VAN
DE PUTTE

Texas State Senator,
San Antonio, TX

CASS WHEELER

Chief Executive

Officer Emeritus,
American Heart
Association, Dallas, TX

2

JONATHANE.
FIELDING

MD, MPH

Director Health Officer,
Los Angeles County
Department of Public
Health / Professor of
Health Services and
Pediatrics, Schools

of Public Health and
Medicine, University of
California, Los Angeles,
Los Angeles, CA

THE HONORABLE
GARY R. HERBERT

Governor of Utah,
Salt Lake City, Utah

THE HONORABLE
TOM MILLER

Iowa State Attorney
General, Des Moines, TA

THE HONORABLE
JEREMIAH W. (JAY)
NIXON

Governor of Missouri,
Jefferson City, MO

LEE STORROW

YOUTH BOARD
LIASON

University of North
Carolina at Chapel Hill,
Chapel Hill, NC

&5

CHERYL G. HEALTON
DRPH, EX-OFFICIO

President and CEO,
Legacy
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ADRIAN ABNER

THE HONORABLE PARRIS GLENDENING
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THE HONORABLE LINDA LINGLE

FORMER YOUTH BOARD LIAISON

Graduate of Florida A& M University,
Tobacco Prevention Specialist,
Jackson County Health Department

THE HONORABLE ALMA ADAMS, PHD

FORMER BOARD VICE-CHAIR
AND TREASURER

North Carolina State Representative

THANIA BALCORTA

FORMER YOUTH BOARD LIAISON
Graduate of the University of California, Davis

BETHLEHEM BERU

FORMER YOUTH BOARD LIAISON
Graduate of Temple University

LONNIE R. BRISTOW, MD

Former President, American Medical
Association, Vice Chair, Physician Leadership
for a New Drug Policy, Chair, Board of Regents
of the Uniformed Services University for
Health Sciences

THE HONORABLE IRMA
HUNTER BROWN

Former Arkansas State Senator

THE HONORABLE TOM CARPER

FORMER BOARD VICE-CHAIR

U.S. Senator (DE), Former Governor
of Delaware

GREG CONNOLLY, DMD, MPH,
(EX-OFFICIO)

Harvard School of Public Health, Former
Director of the Tobacco Control Program,
Vassachusetts Department of Public Health

JAIME FIORUCCI-HUGHES

FORMER YOUTH BOARD MEMBER
New York, NY

THE HONORABLE D. MICHAEL FISHER

U.S. Circuit Court Judge, U.S. Court of Appeals
for the Third Circuit, Former Pennsylvania
State Attorney General

Smart Growth Leadership Institute,
Former Governor of Maryland

THE HONORABLE CHRISTINE
0. GREGOIRE

FORMER BOARD CHAIR

Governor of Washington, Former Washington
State Attorney General

ELLEN R. GRITZ, PHD

FORMER BOARD VICE-CHAIR

Olla S. Stribling Distinguished Chair for Cancer
Research, Professor and Chair, Department of
Behavioral Sciences, The University of Texas,
M.D. Anderson Cancer Center

ELMER E. HUERTA, MD, MPH

Former President, American Cancer Society,
Founder & Director, The Cancer Preventorium
at the Washington Cancer Institute, Washington
Hospital Center, Washington, D.C.

THE HONORABLE JON HUNTSMAN, JR.

Former U.S. Ambassador to China,
Former Governor of Utah

HOWARD K. KOH, MD, MPH

Former Governor of Hawaii

THE HONORABLE JANET NAPOLITANO

Secretary, U.S. Department of Homeland
Security, Former Governor of Arizona,
Arizona State Attorney General

THE HONORABLE RAY D. RAWSON,
DDS, MA

Former Nevada State Senator

STEVEN A. SCHROEDER, MD

FORMER BOARD CHAIR

Distinguished Professor of Health and Health
Care, Department of Medicine, Director,
Smoking Cessation Leadership Center at the
University of California, San Francisco, CA

THE HONORABLE JOHN J.H.
SCHWARZ, MD

FORMER BOARD TREASURER

Former U.S. Representative (MI), Former
Michigan State Senator, President Pro Tempore
of the Senate (1993-2002)

THE HONORABLE WILLIAM H. SORRELL

U.S. Assistant Secretary for Health, U.S.
Department of Health and Human Services

Former Associate Dean for Public Health
Practice, Harvey V. Fineberg Professor of the
Practice of Public Health Director, Division
of Public Health Practice, Harvard School of
Public Health

THE HONORABLE MICHAEL 0. LEAVITT

FORMER BOARD CHAIR
Vermont State Attorney General

THE HONORABLE CARLA J.
STOVALL-STECKLINE

Former Kansas State Attorney General

GEORGE A. STRAIT, JR.

FORMER BOARD TREASURER

Founder and Chairman, Leavitt Partners,
Former Secretary, U.S. Department of Health
and Human Services, Former Administrator,
Environmental Protection Agency, Former
Governor of Utah

JENNY H. LEE

Assistant Commissioner, Office of Public
Affairs, U.S. Food and Drug Administration,
Former Chief Medical Correspondent, for
ABC News

KENNETH E. WARNER, PHD

FORMER YOUTH BOARD MEMBER
Graduate of the University of Miami

Avedis Donabedian Distinguished University
Professor of Public Health Professor, Health
Vlanagement & Policy School of Public Health,
University of Michigan
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PLEASE.
HELP LEGACY
SAVE LIVES.

We need you to help us to build
a world where young people reject
tobacco and anyone can quit.

Please visit www.mylegacystory.org to share your story about why
you want to help create a tobacco-free world.

To make a donation to help us in our important work, please visit
www.legacyforhealth.org and click Donate.

FACEBOOK TWITTER
facebook.com/legacy twitter.com/legacyforhealth

LEGACY@




